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Creative Conscience Awards 2025-27– Intro
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Hello + welcome to building a new world!

We are Creative Conscience, we are positive, in action, creative activists: a 
group of outsiders, mavericks, who know and believe creative thinking can 
and has changed our world and can impact the course of history.

We invite you to join us, to become part of a global tribe, to use your talents 
and skills to make a positive difference in the world.

We’re not interested in selling more crap to people who don’t need it or green 
washing our way into a dysfunctional future. We’re interested in supporting 
and celebrating those who choose to take action, who are solution focused, 
who love and care for each other and this amazing planet we call home.

If you’d like to be part of something bigger, something hope filled & authentic 
then take a look at these briefs and send us your stuff. It doesn’t matter what 
your idea is as long as it sits in line with our aims to build a fairer, healthier, 
sustainable and regenerative world fit for generations to come, not lining the 
pockets of those who have already tried to steal all our futures. 

Let’s make some mischief, let’s have fun and let’s positively change our world 
for the better.

Thanks for listening, we can’t wait to see your ideas if you choose to take part.

Happy Creative Game Changing.

CC Crew 

Our briefs touch on every single sustainable goal, our vision is big

Key dates:

APRIL 25TH 2027
General deadline 
for entries.

MAY 9TH 2027
Separate deadline 
for Architecture 
& Interior Design 
projects.

JUNE–JULY 2027
Work will be 
judged by our 
industry experts.

JULY 2027
You will be informed 
if you have won 
an award.

SEPTEMBER 2027
The awards 
ceremony will take 
place in London + 
virtually.

mailto:Hello%20%3Chello%40creative-conscience.org.uk%3E?subject=Brief%20Enquiries%20
https://www.instagram.com/ccchangemakers/?hl=en
https://www.youtube.com/c/creativeconscience
https://www.tiktok.com/@ccchangemakers
https://www.facebook.com/creativeconscience/?locale=en_GB
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Presentation guidance

If you use music as well as the audio, 
please ensure it is royalty free. Up-
load your work to vimeo/you-tube, + 
send over the link with a short PDF 
form via the Creative Conscience 
platform.
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Also visit the News page on the 
Creative Conscience website.

Get in touch

If you have any questions or  
problems, let us know at: 
hello@creative-conscience.org.uk

The challenge

Bonus Brief

We are Creative Conscience, we are positive creative activists: a group of 
industry creatives, mavericks, who know and believe creative thinking can and 
has changed our world and can impact the course of history. We invite you to 
help us create change. 

Sir Ken Robinsion (SKR), a global legend a visionary hero for creativity in 
education, a British author, who gave the most watched TED talk, has left this 
world with a legacy via his daughter Kate Robinson and Nevergrey. 

Dan Burgess, founder of the Spaceship Earth podcast interviewed SKR back 
in 2015. What was captured in that conversation were meaningful insights that 
we’re looking to bring to life through creativity, in order to empower and edu-
cate people around climate action, and to build a better future for all humanity 
and this planet. 

Design, art, music, basically all creativity, has the power to engage people, to 
tell stories and instigate change. Through moving images i.e.: motion graph-
ics, typography, animation, illustration, film, digital images, music, editing 
+ multi-media productions, we can bring SKR’s words and insights to life to
create positive impact in the world.

We are looking for a number of creative solutions of digital moving images of 
any kind, taken from three short audio sections of Dan’s + SKR conversation, 
through digital moving images of any kind. The best projects with be show-
cased on the Creative Conscience site, all social media channels, and used to 
help Nevergrey at events and presentations.

The audio transcipts for each section are on the following page. You can 
choose the one you want and download either audio file 1, 2 or 3.

You can be as creative as you like: have fun, add music, mash up visual ideas, 
to bring one or more of these audio’s to life. 

Happy Creative Game Changing, thanks and enjoy!

CC Crew

CLIMATE CRISIS AUDIO BRIEF 

How the project will be rated

Merit will be focused on your creative 
approach, practicality of the design 
and the power of the impact through 
engagement to grab and educate the 
audience. 

https://www.creative-conscience.org.uk/awards-entry
https://www.creative-conscience.org.uk/news/
mailto:Hello%20%3Chello%40creative-conscience.org.uk%3E?subject=Brief%20Enquiries%20
https://www.creative-conscience.org.uk
https://en.wikipedia.org/wiki/Ken_Robinson_%28educationalist%29
https://www.ted.com/talks/sir_ken_robinson_do_schools_kill_creativity
https://www.nevergrey.org
https://www.thespaceship.earth
https://creative-conscience-website-cms-media.s3.eu-west-1.amazonaws.com/Sir_Ken_X_TSE_CC_part_1_Final_4e99b31bee.wav
https://creative-conscience-website-cms-media.s3.eu-west-1.amazonaws.com/Sir_Ken_X_TSE_CC_part_2_Final_3a5a4e2fc2.wav
https://creative-conscience-website-cms-media.s3.eu-west-1.amazonaws.com/Sir_Ken_X_TSE_CC_part_3_Final_41bbe3c131.wav
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Audio 01: One of my starting points for all of this is that we are, as a species, facing 
enormous challenges. There are two things about them; one is that they are relatively 
recent challenges. Certainly climate change was not something that Shakespeare was 
going around fretting about, or that anybody who preceded the Victorians had on their 
mind. It never occurred to people that we might mess up the planet in such a way 
that we couldn’t stay on it any longer. And the second is poverty. And some of the root 
causes, I think are… also the roots to the solution. The fact that we’re creative is really 
important because human beings are the most creative species ever to live on the 
planet. And we haven’t been here that long. The planet, you know, when people talk 
about saving the planet, it’s a slightly arrogant attitude, I think, in that the planets have 
been around for four and a half billion years. It’ll be around for another four and a half 
billion years, as far as we can tell, and as we know, the dinosaurs were around for 30 
million years, and they didn’t leave of their own accord. We’ve been around for about 
150,000 years, I mean, as modern human beings. I mean, we were cooking for a long 
time before that, but modern human beings like you and me, you know, an attractive 
group of people, you know I’m saying… we’ve been around, as far as we can tell, for 
about 150,000 years. So, if you were to think of the entire lifespan of the planet as one 
year, human beings showed up at about a minute to midnight, less than a minute to 
midnight on the 31st of December. 

Audio 02: We’re now approaching seven and a half billion, heading for 12 billion by the 
end of the century, according to who you listen to on population projection. So, most 
of that’s happened the last 300 years, which is a beat of a wing cosmically.  And it’s 
handy because we’ve got even more and more creative, you know, we, from the Indus-
trial Revolution on, our creative powers have simply grown exponentially, collectively. 
So, we’ve transformed the circumstance, the planet, we are transforming the face of it. 
And the more of us there are, the more taxing these problems become, because we’re 
not, we’re being very creative, but not very far sighted about these things, our reliance 
on hydrocarbon fuels, our methods of farming, our obsession with pouring chemicals 
all over the planet, the way we’re messing up the oceans, what we’re endangering is 
not the planet, the planet will recover. It will shake us off like a rash. You know, like we 
tried humanity not so good, you know, we’re going back to bacteria, they were fantas-
tic. What we’re endangering, are the conditions for our own survival. So, that’s a really 
big issue, seems to me, are we now putting ourselves at risk as a species, and all the 
other species with it? 

Audio 03: All of these efforts to exploit the earth and to better our own circum-
stances, are being done competitively rather than collaboratively, and so we’re 
creating these massive gulfs in the conditions in which groups of human 
beings live. I’ve often quoted it, but there’s a thing on the BBC about how 
many people can live on Earth, it was a documentary presented by David 
Attenborough. It was called How Many People Can Live on Earth. The BBC is 
very good at titles, as you know. And they concluded that if everybody on the 
earth consumed food, fuel and water, at the same rate as the average person 
in Rwanda, the earth could sustain a maximum population of about 15 billion 
people. So we’re halfway there. But we don’t all consume as they are doing in 
Rwanda, if everybody on the earth consumed as much as the average person 
in North America, food, fuel and water, the earth could sustain a maximum 
population of 1.5 billion, well we’re at seven and a half now so, you know, one 
projection is if the entire planet wants to live as we do in North America, which 
as Rwandan’s know and actually... you could also say the UK, it’s not so differ-
ent. By the middle of the century, we’re gonna need about four more planets 
to make this work, which we don’t have. So, these two factors of the exhaus-
tion of the resources we need, the way we’re upsetting the ecosystems that we 
depend upon, combined with the unequal distribution of resources and wealth 
and circumstances among the seven half billion others that there are, seem to 
me to be absolutely critical. And it’s not like we’ve got forever to figure it out.

AUDIO TRANSCRIPT 

https://www.creative-conscience.org.uk/news/
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